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On the agenda… 

•  How to use your website as a public relations tool 
•  The expectations of constituents  
•  Online tools you can use to promote your school 
•  Examples of how schools are using their web 

presence to promote their schools 
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Why use your 
website as a 
public relations 
tool? 
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Public demand for transparency 
•  District spending 
•  School violence 
•  Academic performance 
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Competition and declining enrollment 

•  Public schools 
•  Private schools 
•  Charter schools 
•  Home schooling 
•  Choice of schools (open enrollment) 
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The need for community support 

•  People want to be a part of changes planned 
at local schools 

•  Bond measures demand explanations and 
justifications 

•  School foundations need donations  
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For relocating families … 
•  Promote your community and 

school’s reputation 
•  Tool for economic development 
•  Use for student/staff recruitment 

− Families’ relocation decisions often 
depend on their perception of the 
school district  

− Likely, the first place they will start is 
your website.  
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Transparency in communication leads to… 

•  greater trust and appreciation for services 
provided 

•  the likelihood that your school will be the first 
choice for accurate information 

•  two-way communication between constituents 
and school leaders 

•  community members feeling a sense of 
ownership and pride in their schools 
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Bottom line … 

Your website is a great way of 
getting in front of the message. 
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But, first … 

Know how your 
constituents  
get their news 
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According to a recent survey … 
•  78% of adults use the internet 

– 95% of 18-29 year olds 
– 87% of 30-49 year olds 
– 80% of Urban and Suburban residents 
– 72% of Rural residents 

•  93% of teenagers are online  
•  47% use mobile devices to get local news, information 

Source: May 2011 Pew Internet and American Life Project 
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•  58% of American adults get information about 
local schools and education online 
– 75% are adults of minor children 
– 66% are ages 30-49  
– 63% are women 

•  For adults ages 18-39, the internet is the top 
news source for schools  

 
• Source: May 2011 Pew Internet survey “How People Learn About Their Local Community” 

And … they use it to get schools news  
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Make your website an online resource for: 

•  Parents 
•  Students 
•  Staff 
•  Community 

members 
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According to an 2011 NSPRA survey… 

Top requested information from school districts: 
•  Rationale for decisions made by school leaders 
•  Curriculum descriptions and program options 
•  Student scores on national and district tests 
•  Budget/tax/finance election information and funding updates 
•  School closings and other time-sensitive information 
•  School calendars of events 
•  School building construction/renovation updates 
•  Awards and recognitions 
•  Student enrollment information 
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Projecting a professional image online …  

Starts with 
good design 
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No second chance to make a good … 

first impression! 
•  Does your website reflect the quality of your 

organization? 

•  Is the navigation easy and intuitive? 

•  Today’s easy-to-use online tools can 
accomplish several public relations efforts 

 



www.sewardpublicschools.org 



www.albany.k12.mo.us 
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Give the public the content they seek 

Transparency on 
school issues 



www.lincoln.mi.us 
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Provide public access to: 

•  Budgets 
•  School board agendas & minutes 
•  School improvement plans 
•  Progress reports 
•  Tax rates 
•  Construction updates 



www.avonschools.us 



www.lomaschools.org 



www.van-buren.k12.ia.us 



www.hollandpublicschools.org 
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Keep everyone on track with … 

What is going on your district 
•  Interactive calendar 
•  School closing information 
•  e-Newsletters 



www.valley.k12.ia.us 
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Calendar Event Reminders 



www.olympia.org 
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Link them back to your site … 
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Relocating families want access to… 

•  Enrollment information and forms 
•  Special programs 
•  Course offerings 
•  Student demographics 
•  Student to teacher ratios 
•  Graduation and dropout rates 



www.baschools.org 



www.usd447schools.org 



www.hollandpublicschools.org 
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All want access to … 

•  The good news going on in your district 
•  Classroom news 
•  Student achievement 
•  Scholarship information 



www.usd382.com 



www.sewardpublicschools.org 



www.jenksps.org 



www.greencity.k12.mo.us 
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Engage your constituents 

Keep them 
coming back  
for more with 
interactive tools 
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Online surveys  
•  Discover the needs of your constituents 
•  Learn current public perceptions 
•  Compile results electronically 
•  Use results as the foundation of your public 
   relations efforts 



Provided by the Foundation for Educational Services 

Target your surveys 
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Analyze test results 



Provided by the Foundation for Educational Services 

Interact! 

 
•  What do parents think about school issues and  
   policies? 
•  How does the community feel about school plans  
   that affect them? 

Solicit feedback from constituents on school news 
and site content 
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Start a blog 

www.fairfieldfuture.org 
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Get feedback on articles 

www.redoaksschooldistrict.com 



www.usd422.org 
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Teachers Websites 

•  Post lesson plans and  
   homework 
•  Keep parents informed on  
   classroom news 
•  Start a classroom blog to  
   engage students 
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Make things easy to find 

•  District, school and department phone numbers,  
   fax numbers and addresses  
•  Teacher and administrator email 

Provide easy access to school contact 
information 



www.baschools.org 

More links 
on Bond 
Issue } 



www.river-valley.k12.ia.us 
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Reach out to the media 

•  Set up a media section on your school or  
   district website 

– archive school/district press releases 
– Post district “fact sheet” information 
– contact information for school spokesperson 

•  Add reporters to your email list 
– Continually inform them of school events, 

accomplishments 



www.eagles.k12.mo.us 



www.wc235.k12.il.us 
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Be prepared for a crisis 

•  Whether it’s a school closing due to weather  
   or a serious incident at school – it’s critical 
   that you’re ready to communicate! 

– Have the ability to immediately update your 
website 

– Send regular announcements via email 
•  This helps you control the story, not the media 
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After a tornado strike, the website was their only voice… 
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Stay ahead of a crisis; be the source 

www.morrishs.org 



www.vermillionschols.org 
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The bottom line… 

Source: The Power of Public Relations in Schools 
Northwest Regional Educational Laboratory 

Public relations is about letting the 
public feel that their input is valued 
and considered seriously, and that it 
is welcome and needed. 



800.850.8397 
www.SOCS.net  


